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This source is from the official Olympic marketing newsletter’s report on the 2002 Olympics. It 
lists no individual author but was published by the IOC. [Text simplified for easier reading.] 
 
The Salt Lake 2002 marketing effort was the most successful in the history of the Olympic 
Winter Games. The 2002 Olympic Winter Games set records in broadcast, ticketing and 
sponsorship. 

●​ 2.1 billion viewers in 160 countries and territories watched the Olympics for a total of 
13.1 hours.  

●​ More than 1.525 million tickets were sold (95% of the available tickets).  
Counting news coverage, it has been estimated that 3 billion people were exposed to the Olympic 
Winter Games. Stories from the Olympic Winter Games were shared from major news 
broadcasts around the world. 
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