June 2002: “Salt Lake 2002 Overview,” Olympic Marketing Matters: the Olympic Marketing
Newsletter

This source is from the official Olympic marketing newsletter s report on the 2002 Olympics. It
lists no individual author but was published by the IOC. [Text simplified for easier reading.]

The Salt Lake 2002 marketing effort was the most successful in the history of the Olympic
Winter Games. The 2002 Olympic Winter Games set records in broadcast, ticketing and
sponsorship.

e 2.1 billion viewers in 160 countries and territories watched the Olympics for a total of

13.1 hours.

e More than 1.525 million tickets were sold (95% of the available tickets).
Counting news coverage, it has been estimated that 3 billion people were exposed to the Olympic
Winter Games. Stories from the Olympic Winter Games were shared from major news
broadcasts around the world.

Salt Lake 2002 Viewers by Continent
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Tickets Tickets sold % of Tickets Tickets Tickets sold % of Tickets
available sold available sold
Opening & Closing
Ceremony 69,786 69,510 99 6% Luge 64,916 G, 104 O8.70%
Alpine Skiing 186,100 184,215 98.9% Mordic Skiing 205,686 169,547 B2.4%
Baathlon 80,107 G4, 160 80.1% Snowboarding 63570 63,450 0. B0
Bobsleigh ( Skeleron 89,062 89,047 100% Short Track
Curling 41,570 40,572 97.6% Specdskaing 59,880 59,878 100%
Becestyle Skiing 69,684 69,679 100% Specdskating 32,680 52,656 100%
Figure Skaring 146,055 145,997 99.9% 5ki Jumping 87,025 90,579 93.4%
lce Hockey 379403 361,724 95.3% Towd 1605524 1525118  95%

Link: https://stillmed.olympic.org/Documents/Reports/EN/en_report_456.pdf
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